facebook Government

X Connecting to your
Constituents with Facebook

The Opportunity

If you are a government agency, Facebook can help you connect to constituents
quickly and easily.

« Over 400 million global users are active on Facebook every month
- More than 20 million people connect to Pages each day
« The top 40 US Government Facebook Pages each have more than 1.5 million supporters

The following guide provides an overview and practical tips for government organizations
interested in using Facebook. Links are featured throughout the guide to help explore

a specific feature or product. A list of online resources is included at the end of the guide
to keep you connected to the latest from Facebook.

On Facebook: Getting Started is Easy

The first step to connecting with constituents on Facebook is to create your official Facebook
Page. Pages are a free product for organizations and public figures to connect with supporters
in an official, public manner. You can create and maintain a Facebook Page from your
personal account. If you don’t have a Page yet, please consult our detailed Pages Manual

to get step-by-step instructions to create yours. Join the thousands of government
organizations and politicians across the world in connecting with current and potential
constituents on Facebook.

Pages Manual

Get Started

4 Build aPage:
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E—2F } — Facebook Pages Manual offers
== ’ step-by-step instructions to create
P a Page in minutes. Download it

at facebook.com/government
under “Resources”.
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http://www.facebook.com/government
http://www.facebook.com/pages/create.php
http://www.box.net/shared/9e5jiyl843
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X Tips to help you connect

Once you’ve set up your Page, check out the following tips
and examples to create an optimal experience for citizens
to connect with your organization.

1. Encourage Appropriate Content and Behavior

Create a comment policy for your Page to publicly share the type of content and
conversation you expect from supporters.

- The comments policy can be posted on the “Info” tab, under the profile photo,
orinacustom tab you create on your own.

- Comment policies are an important external document outlining acceptable
behavior on the Page and an important internal guideline for your team to
manage and monitor the Page. See example below.

Tip #1: Encourage Appropriate Content and Behavior

Welcome to the U.S. Army's Official fan page on Facebook,
where you will find the most recent news stories, videos,
photos and podcasts that are distributed by the U.5. Army's
Office of the Chief of Public Affairs.

If you're looking for the official source of information about
) y (£ the U.S. Army please visit our homepage at
ke b o I http:/ fwww.army.mil.

On Facebook, we hope you'll join us here and check out our
profiles on: Flickr, Twitter and You Tube and the Army's
official blog, Army LIVE, http://armylive.dodlive.mil.

While this is an open forum, it's also a family friendly one, so
please keep your comments and wall posts clean. In addition
to keeping it family friendly, we ask that you follow our
posting guidelines here, If you don't comply, your message
will be removed:

-We do not allow graphic, obscene, explicit or racial
comments or submissions nor do we allow comments that are
abusive, hateful or intended to defame anyone or any
organization.

-We do not allow solicitations or advertisements. This
includes promotion or endorsement of any financial,
commercial or non-governmental agency. Similarly, we do not
allow attempts to defame or defraud any financial, commercial

or non-governmental agency.
-We do not allow comments that suggest or encourage illegal US Army
activity.

U.S. Army created a comments
-You participate at your own risk, taking personal po||cy to advise users of their
responsibility for your comments, your username and any . f d
information provided. expectations for content an

posts on the Page.
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http://www.facebook.com/government
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2. Create Content Worth Sharing

Facebook Pages are a fantastic tool for broadcasting news and updates to current
supporters. Use the Links, Photos, and Video applications and watch your news go viral
quickly. These applications attract more “like” and “comment” interactions, which then
spread to friends of supporters, attracting new supporters. For example, government
organizations can:

- Share breaking news about a new law, policy or election result by posting a link to
anews article on another site.

- Post Photos from a newsworthy event, a day in the life of the leaders of your
organization or photos submitted from the community you support.
See example below.

Tip #2: Create Content Worth Sharing

The White House Photo of the Day: President Barack Obama boards Air
Force One as he prepares to depart Prague, Czech Republic, en route back
to Washington, D.C., April 9, 2010. (Official White House Photo by Pete
Souza) See more official White House Photos here
http://www.whitehouse.gov/photogallery

THE WHITE HOUSE

April 12 at 11:53am - Share

] Adam and 1,222 others like this.

L) View all 454 comments

The White House

One of the most popular features on the White
House’s Page is the “Photo of the Day” from the
White House photographer.
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http://www.facebook.com/government
http://www.facebook.com/help/?faq=14876
http://www.facebook.com/help/?faq=12548
http://www.facebook.com/help/?faq=13382
http://www.facebook.com/help/?faq=13942
http://www.facebook.com/help/?faq=13060#!/help/?faq=14876

facebook Governmen

q Tips to help you connect on Facebook

3.Join the Conversation

Facebookis a culture of conversations—government organizations have a huge
opportunity to get immediate feedback on issues. Here are some tips to starting
the conversation on your Page.

« Poll your constituents on your Page with a question in your status update and get
instant feedback. See example below.

- Show you’re listening by responding to questions in comments and wall posts.

4. Use Tools to Increase Relevance

Facebook Pages offer easy tools to help you create deeper connections with your constituents.

Target updates to specific groups of supporters when you have news to share with
asegment, such as an emergency situation or new policy effecting constituents in
a specific geographic area.

- Notes is Facebook’s blogging feature. You can use Notes to tell your supporters/
constituents about recent news from your office or campaign, to discuss your position
onvarious issues, to keep your supporters/constituents updated on your upcoming
plans, or to share anything else on your mind.

Tag other government agencies and politicians when you want to link connections
between Pages

Make mobile updates with photos and videos directly from your phone to your Page.
See example below.

Tip #3: Join the Conversation Tip #4: Use Tools to Increase Relevance
National Guard Interested in Military Police? Post your questions here. - The White House Just arrived in Jackson, Mississippi where the First Lady
Yesterday at L:39pm will visit a couple of local schools as part of the Let's Move! campaign to

end childhood obesity. Learn more at LetsMove.gov and support the
Y 257 people like this. initiative by becoming a fan of Let's Move! on Facebook
Rick Can u transfer to civilian???
4 hours ago - Report
m Mational Guard @Rick -For more information
on Military Police, please wisit
http:/ /www.nationalguard.com /careers /mos-guard -
Jjobs/ military -police?cid=fb1004 13 Once you have
reviewed the page, please click on the "Talk to a Soldier"
and a Hero on Call Scldier can provide you with

enlistment requirements.
2 hours ago - Report

March 3 at 9:17am via Facebook for iPhone - Share

The National Guard The White House
The National Guard solicits questions regularly and The White House uses the iPhone App to upload photos
answers them on their Facebook Page. on trips aboard Air Force One to their Facebook Page.
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http://www.facebook.com/government
http://www.facebook.com/help/?faq=12872
http://www.facebook.com/help/?faq=15202
http://www.facebook.com/help/?faq=13060
http://www.facebook.com/help/?faq=13060
http://www.facebook.com/help/?faq=15925
http://www.facebook.com/help/?page=999
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Once you’ve created optimal content and updates on your

Page, here are some tips for promoting your Page to grow
your audience.

- Promote the Username for your Page everywhere: government website, email lists.,
office lobby, etc.

- Add a Like Box to your website so visitors can instantly connect to your Page without
leaving your site. See example below.

- Encourage supporters to add a Like Badge to their blog or website to show their
connection to your government official or organization on Facebook. See example below.

Like Badge Example Like Box Example

Discuss ON FACEBOOK

Senator Tom
Udall on
Facebook

facebook . P
. ' Senator Tom Udall
'Zfﬂ Christopher likes Spoke (o artists, 0

students & educators at

Americans For The Arts.
We must support the
_ arts for our young
.\ Barack Obama ans or
‘ about an hour ago

Senator Tom Udall

Tt

Yesterday at 11:49am
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http://www.facebook.com/government
http://www.facebook.com/username/
http://developers.facebook.com/docs/reference/plugins/like-box
http://www.facebook.com/facebook-widgets/likebadges.php
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Make your site social

Now you can connect with your constituents across the web,
with Facebook social plugins. Using these powerful tools, you

can create social and personalized experiences on your website.
Below are a few key tools to consider adding to your site.

Like Button: The Like button lets users share pages from your site back to their
Facebook profile with one click. See example below.

Recommendations: The Recommendations plugin gives users personalized suggestions
for pages on your site they might like.

Activity Feed: The Activity Feed plugin shows users what their friends are doing on
your site through likes and comments.

Discover all of Facebook’s social plugins here and explore the easy ways to add Facebook

to your site.

Like Button Example

Y va. | roumcs | worwn | susess | TecHWS oot smaLT s scmnc

nnnnnnn

THE PAGE »
The Dozen The Democrats

Demonize
Wil B MARK HALPERIN
W Like 218

SWAMPLAND »

The Gizmodo iPhone Case:
curnalism?
?Rhﬁa{;..sksﬁl"m' The Navy
) 50 Search of
WORLD » Prius
i Is Iran Running Out of By MARK THOMPSON | W
“§l Uranium? « Zom-Eminsion Cam:
BY VENKE WaLT Teennologas
W Like 126 + Tha Hignryef he B
TECHLAND » Goldman Plays
Good Grief: Peanuts To Sell Runs Out the Cl|
For lilmiﬂion? Hearing
S By ALEX ALTHAN

W Uke 28 = Tha Casa Agairal Gol

Must Reads
THE PAGE »
The Dozen The Democrats

Will Demonize
BY MARK HALPERIN

Kl Like | 218

SWAMPLAND »
The Gizmodo iPhone Case:

Apple vs. Journalism?
BY MICHAEL SCHERER

K Like | 50

WORLD »

¥¥9 Is Iran Running Out of
. §! Uranium?
BY VIVIENNE WALT

Kl Like 126

TECHLAND »
Good Grief: Peanuts To Sell
[ECHLWS For $175 Million?
BY ALLIE TOWNSEND

Kl Like 28

Visit www.facebook.com/government for more tips and updates.

Time.com

The Time.com homepage
features the Like button
on “Must Read” articles.
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http://www.facebook.com/government
http://developers.facebook.com/plugins
http://developers.facebook.com/docs/reference/plugins/like
http://developers.facebook.com/docs/reference/plugins/recommendations
http://developers.facebook.com/docs/reference/plugins/activity
http://developers.facebook.com/plugins
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“ Resources

Learn more tips and best practices for government organizations

http:/www.facebook.com/government

Get the latest updates on Facebook Pages product news

http://www.facebook.com/facebookpages

Explore how other sites integrate Facebook via social plugins

http://developers.facebook.com/showcase

Learn how to create affordable ads on Facebook and reach your
exact audience

http://www.facebook.com/advertising/

Connect with Facebook’s official Page for the latest company updates

http://www.facebook.com/facebook

Use the Facebook Help Center to get answers on specific
products and features

http://www.facebook.com/help
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